











2008 Editorial Calendar

Issue Deadlines  Bonus Distribution  Hearth Patio Barhecue
January o Atlanta Market
Ad Space Closing: November 21 | * 3,000 Designers & Hearth Accessories Wicker Furniture 105'\4;? rgrli‘ljlias that
Ad Material Due: November 30 | Architects

NBBQA Sh
EH?D!;IEI)'(IIOEIIE!B) : HPBSXpOS Ao Pre-fab Masonry _ _
PO 'sS iy Fireplaces Retail Sales Report Cooking Classes

Ad Space Closing: December 21 | ® 3,000 Designers & New Products 2008
Ad Material Due: December 28 | Architects
March o NPGA Show, Atlanta
(Post-Expo |ssue) ° ngh Point' Market . . . . .
Ad Space Closing: January 25| 3,000 Designers & Retail Sales Report Selling with Fabric Infrared Grills
Ad Material: January 31 Architects
April .
(Vesta Awards Issue) * 3,000 Designers & Vesitr? a\ll\i/sl?sners & Cast Aluminum Retail Sales Report
Ad Space Closing: February 22 | Architects EXPO Wrap-Up Furniture Pizza Ovens
Ad Material: February 29
Mav * 3,000 Designers & . . .
Ad Space Closing: March 26 Ayrchitects Pellet Stoves/Fuel Wrought-iron Furniture | Pellet Grills
Ad Material: March 31
June 1
(Buyer’s Guide Issue) e 3,000 Designers & et et Bris Beitia LS i Bt Barbecue
Ad Space Closing: April 25 Architects y y Industry Data
Ad Material: April 30
July o Atlanta Market

(Casual Pre-Market Issue) | ® West Coast Pre-market

Ad Space Closing: May 23 « 3,000 Designers & Wood Stoves /Inserts Fabric Trends Smokers & Kamados
Ad Material: May 30 Architects
August ' The Outdoor Room The Outdoor Room The Outdoor Room
(The Outdoor Room lIssue) | 3,000 Designers & Design Trends Casual Furnishings,
. . ] e f N . Barbecue Islands,
Ad Space Closing: June 25 Architects Fireplaces, Firepits, Lighting, Flooring, Kitchen Equipment
Ad Material: June 30 Patio Heaters Garden Accessories
September « Casual Market, Chicago
(Casual Market Issue) e High Point Market - Patio Sales Report Lo
Ad Space Closing: July 25 | * 3,000 Designers & Electric Fireplaces New Products 2009 | Electric Grills
Ad Material: July 31 Architects
Octoher :
Ad Space Closing: August 22 * f\}gﬂgetc)fsmgners & Pellet Stoves/Fuel Trends in Wood Big, Bad Barbecues
Ad Material: August 29
Novembher * International
(Pool & Spa Issue) Pool/Spa/Patio Expo ' Casual Market Report | Portable Grills
Ad Space Closing: September 26 | ® 3,000 Designers & Venting P
Ad Material: September 30 Architects
December
(Outdoor Grill Issue) © 3,000 Designers & Umbrellas & Shade
Ad Space Closing: October 24 |  Architects Gas Logs Products New Barbecues 2009

Ad Material: October 31
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Frequency-Plus

Advertising Program

(standard display contracts only)

Double the size of every third ad, at no extra
charge. Increase the impact of your ad cam-
paign without increasing your ad budget.
The greater your advertising frequency, the

greater the program benefit.

Earn up to Four Free Size Upgrades!

Three ads earn 1 free upgrade
Six ads earn 2 free upgrades
Nine ads earn 3 free upgrades
Twelve ads earn 4 free upgrades

Reader Service Lead Program
Free for all display ads. Sales leads generat-

ed from reader service cards are processed

weekly and forwarded to advertisers

FREQUENCY CONTRACT RATES: A
contract year is a 12-month period that
begins with the month of your first inser-
tion. Frequency contracts must be completed
within your 12-month contract period. A
combination of large and small ads may be
used to maximize your frequency discount.

RATE ADJUSTMENTS: Contracts not ful-
filled within a 12-month period will be short-
rated to reflect earned frequency. Advertisers
who earn a deeper discount will be rebated.

CANCELLATIONS: Must be made in
writing to your sales representative prior to
space closing date. Ads cancelled after clos-
ing date will be billed for space reserved.

LATE AD MATERIAL: If new ad does not
arrive by the closing date, Publisher reserves
the right to run the most recent ad and/or
charge a late fee.

electronically. Our reader service program
provides you with a system to track reader

interest generated from each ad.

Direct Mail List Rental

Hearth & Homé's circulation list is avail-
able to current frequency contract adver-
tisers for blind mailings. Contact your

sales representative for list rental pricing.

Bonus Distribution

Hearth & Home is distributed at major
industry events and trade shows to pro-
vide advertisers with additional exposure
to buyers when purchasing decisions can
be influenced.

Every month, Hearth ¢& Home is sent to
3,000 Designers and Architects.

15% PRINT-READY DISCOUNT
(AKA Agency Discount): Available on
standard display ads (see Print-Ready
Requirements on page 8) if account is
current and invoice is paid within 30 day
terms. No 15% discount allowed on pro-
duction charges.

TERMS: Payment (U.S. funds) is due within
30 days of invoice date. A 2% discount
(net of 15% print ready discount) may be
deducted for payment within 10 days of
invoice date. Publisher reserves the right to
cancel a contract due to nonpayment.
DPublisher is not bound by conditions appear-
ing on client or agency produced space
order, contract or billing instructions that
conflict with the Publisher’s policies.

PREPAYMENT DISCOUNT:

Hearth ¢ Home offers two additional dis-
counts (10% or 5%) for frequency con-
tracts that are prepaid in full 30 days prior

Programs That Increase

Advertising Value

Free Press Release Coverage
Hearth & Homes news section highlights

new product introductions and company
news in every issue. Press Releases are run on
a first-come, first-served basis and are subject
to editorial approval. Submit PR to Richard
Wright, editor; wright@villagewest.com

Free Company Listing

in Buyer’s Guide

Company listings in the June Annual
Buyer’s Guide issue are free. Companies
with a display ad in this issue will also receive
a color enhancement to their listing, a point-
er to their ad page and a free, 25-word prod-
uct literature description with picture, toll
free number & Web site address.

to the first insertion date. Discount is taken
on net (after 15% is deducted).

LATE PAYMENTS: 1.5% monthly inter-
est charge (18% annually) will be assessed
on accounts over 30 days. Any and all
expenses incurred in collecting delinquent
accounts shall be included in resultant
judgments.

ADVERTISING AGENCIES: The 15%
Print-Ready Discount refers to and is the
same as an agency discount. Agencies are
fully responsible for payment of advertise-
ments ordered through or by the agency.

NEW ADVERTISERS: 50% prepayment

is required on first insertion to establish credit.
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2008 Advertising Material Requirements

Full Page Ad

Live Area:
7.50” X 10.125"

Trim Size:
8.25”X 10.875”

Bleed:
8.50” X 11.125"

Two-Page spread with bleed
(live matter .375” from trim)
add .125" all sides for bleed

13
2/3 Page

1/2 Page

(horizontal)
1/8 Page

1/2 Page

(vertical)

1/3 Page
(square)

For full-page ads and two-page spread
ads that have bleeds, keep important
elements such as type a minimum of
.375" away from the trim. Then add
.125" all around for bleed. This is to
ensure nothing is trimmed off that is

important to the integrity of the design.

Production Questions?
Contact: Dianne Amand 1-800-258-3772
E-mail: production@villagewest.com

Print Ready Requirements
Every ad submitted
must include the following:

® Hard Copy/Proof: Supply high-quality
SWOP (Specifications for Web Offset
Publications) approved proof. Village
West Publishing is not responsible for
any color inaccuracies when a SWOP-
approved proof is not provided.

® Digital file and all supporting files.

® Notation of issue(s) in which ad
material will be used.

® Point of contact for any questions
pertaining to the ad material received.

Digitial File Specifications
Hearth ¢» Home magazine is produced 100
percent computer-to-plate at 150 line
screen/300 dpi. Complete digital files are:
document, images, graphics and fonts. Sup-
ply color or black and white with “print
colors as gray” turned on. Your hardcopy
proof will be used as a final guide by the
prepress operator and printer.

Publisher is not responsible for errors
due to improper file preparation.

Matching Colors

Hearth ¢» Home magazine is printed with
process colors (combination of cyan,
magenta, yellow and black ink). Any PMS

Ad Sizes in decimals

Trim size
Full Page (live matter .375” from trim)

Full Page with bleed (live matter .375” from trim)
Two-Page spread (live matter .375” from trim)
Two-Page spread with bleed (live matter .375” from trim)

2/3 Page

1/2 Page Vertical
1/2 Page Horizontal
1/3 Page Vertical
1/3 Page Square

8.25"X10.8715"
75" X 10.125"
8.50” X 11.125"
15.50” X 10.125"
16.75” X 11.125"
4.50” X 9.75"
3.375" X 9.75"
7" X 4.75"
2.125" X 9.75"
450" X 4.75"

1/4 Page 3.375" x 4.75"
1/8 Page 3.375" x 2.25"
or RGB used will be converted, resulting sninning Instructions

in a color shift. To ensure that the color
is correct, it is recommended that you
convert the PMS or RGB to CMYK. For
Metallic Ink: Contact publisher for rates.

Layout
Ad should be created at 100 percent. This

should correspond to sizes above.

File Format

PDF/Xla files are the preferred file format
for file submission. Careful attention must
be paid to the proper creation of PDF/X1a
files (print-ready, high-resolution with embed-
ded fonts and graphics) to ensure that they
will reproduce correctly. Please do not put
crop marks within bleed area of digital file.

Printer is not responsible if they print.

Items to Check for..

® QuarkXPress files: H&]J’s and no OPIs
® All fonts are supplied or embedded

® No Pantone or RGB colors

® Images are Hi-Res (300dpi)

Production Charges
Work provided by Village West Publishing
will be billed at $100 per hour.

Special Projects & Inserts

Call for quotes and specifications. Sam-
ples of inserts should be submitted to the
publisher before printing to ensure proper
specifications.

® FedEx, UPS, Airborne:
Attention: Dianne Amand
Village West Publishing
25 Country Club Road, Suite 403
Gilford, NH 03249

® U.S. Mail:
Attention: Dianne Amand
Village West Publishing
PO Box 1288, Laconia, NH 03247

® E-mail: production@villagewest.com

® FTP: web site: www.hearthandhome.com
(follow directions on web site)

Material Deadline

ISSUE MATERIAL
January-08 11/30/07
February-08 12/28/07
March-08 1/31/08
April-08 2/29/08
May-08 3/31/08
June-08 4/30/08
July-08 5/30/08
August-08 6/30/08
September-08 7/31/08
October-08 8/29/08
November-08 9/30/08
December-08 10/31/08





